
DIGITAL MEDIA AND SOCIETY

1 Course Title: DIGITAL MEDIA AND SOCIETY

2 Course Code: SOS5119

3 Type of Course: Optional

4 Level of Course: Second Cycle

5 Year of Study: 1

6 Semester: 1

7 ECTS Credits Allocated: 5.00

8 Theoretical (hour/week): 2.00

9 Practice (hour/week): 0.00

10 Laboratory (hour/week): 0

11 Prerequisites:

12 Language: Turkish

13 Mode of Delivery: Face to face

14 Course Coordinator: Doç. Dr. OZAN AŞIK

15 Course Lecturers:

16 Contact information of the Course 
Coordinator:

Dr. Öğretim Üyesi M. Ozan Aşık
Uludağ Üniversitesi Fen-Edebiyat Fakültesi Sosyoloji Bölümü
ozanasik@uludag.edu.tr

17 Website: http://bilgipaketi.uludag.edu.tr/Ders/Index/1230807

18 Objective of the Course: This course will look at various examples of digital culture, the 
impact of digital media on the relationship between the individual 
and society, how digital technologies both transform social practices 
and how people use these technologies, and how digital 
technologies change the role of media in our daily lives.

19 Contribution of the Course to 
Professional Development:

Students taking this course learn to analyze the role of media in 
social relations in the digital age. 

20 Learning Outcomes:

1 Understanding how our individual and collective lives in 
our age are shaped and mediated by a complex and 
pervasive media culture, with digitalization and the internet 
at every moment

2 Describing the complex relationship between media, 
technology and society

3 Comprehending how digital media permeates every aspect 
of society and culture from politics to economy, education 
to health, family to daily life

4 Exploring how digital media offers people a wide range of 
opportunities and seriously challenges our stereotypes and 
ways of thinking and living

5

6

7

8

9

10

21 Course Content:

Course Content:

Week Theoretical Practice



1 Course Introduction and Introduction

2 Sociology of Digital Media

3 Network Society

4 Digital Politics

5 Big Data, Surveillance and Capitalism I

6 Big Data, Surveillance and Capitalism II

7 Digital Self

8 Presentation of Self

9 Gender, Digital Sexuality

10 Platforms

11 Digital Labor

12 Digital Sociological Research I

13 Digital Sociological Research II

14 "Post-Truth Era"?
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Activites Number Duration (hour) Total Work 
Load (hour)

Theoretical 14 2.00 28.00

Practicals/Labs 0 0.00 0.00

Self study and preperation 14 6.00 84.00

Homeworks 0 0.00 0.00

Projects 0 0.00 0.00

Field Studies 0 0.00 0.00

Midterm exams 1 19.00 19.00

Others 0 0.00 0.00

Final Exams 1 19.00 19.00

Total Work Load 150.00

Total work load/ 30 hr 5.00

ECTS Credit of the Course 5.00
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23 Assesment

TERM LEARNING ACTIVITIES NUMBE
R

WEIGHT

Midterm Exam 1 40.00

Quiz 0 0.00

Home work-project 0 0.00

Final Exam 1 60.00

Total 2 100.00

Contribution of Term (Year) Learning Activities to 
Success Grade

40.00

Contribution of Final Exam to Success Grade 60.00

Total 100.00

Measurement and Evaluation Techniques Used in the 
Course

written exam

24 ECTS / WORK LOAD TABLE

25 CONTRIBUTION OF LEARNING OUTCOMES TO PROGRAMME 
QUALIFICATIONS

PQ1 PQ2 PQ3 PQ4 PQ5 PQ6 PQ7 PQ8 PQ9 PQ1
0

PQ11 PQ12 PQ1
3

PQ14 PQ15 PQ16

ÖK1 5 3 4 4 3 3 4 5 4 3 4 5 0 0 0 0

ÖK2 5 3 4 4 5 3 4 4 4 3 3 3 0 0 0 0

ÖK3 3 5 4 3 5 5 5 3 4 4 4 3 0 0 0 0

ÖK4 4 4 4 4 5 5 3 5 3 3 4 4 0 0 0 0

LO: Learning Objectives    PQ: Program Qualifications

Contrib
ution 
Level:

1 very low 2 low   3  Medium 4 High 5 Very High


