MARKETING COMMUNICATION

1 [Course Title: MARKETING COMMUNICATION
2 |Course Code: PZRZz207

3 |Type of Course: Compulsory

4 |Level of Course: Short Cycle

5 |Year of Study: 2

6 |Semester: 3

7 |ECTS Credits Allocated: 4.00

8 |Theoretical (hour/week): 3.00

9 |Practice (hour/week): 0.00

10 |Laboratory (hour/week): 0

11 |Prerequisites: None

12 |Language: Turkish

13 [Mode of Delivery: Face to face

14 |Course Coordinator: Ogr. Gor. OZLEM ULUCAY SAKAR

15 [Course Lecturers: Meslek Yuksekokullari Yoénetim Kurullarinin gérevlendirdigi 6gretim
elemanlari.

16 |Contact information of the Course  |Ogr.Gor. Ozlem SAKAR

Coordinator: ulucay@uludag.edu.tr
02247112781/61731

17 |Website:

18 |Objective of the Course: Willenablethestudent, topreserveanddeveloptheimage of
businessaccordingtothecompanymissionandvision,
toraisethebrandvalue,
toselectthemassmediatocommunicateproperlybyusingthecorrecttech
nigues,
willcontributetoconveyingtherightmessagetotherightaudiencefortheef
fort of marketing communications (advertising, publicrelations,
personalselling, sales —enhancingefforts, sponsorship, Word of
mouth marketing, fairs, storemanagement, e-commerce, direct
marketing).

19 [Contribution of the Course to Being able to comprehend the importance of marketing

Professional Development: communication and ability to use all marketing mix elements in the
marketing communication model in business life.

20 |Learning Outcomes:

1 Beingabletocomprehendtheimportance of
marketingcommunication

2
Beingabletoexplainmarketingcommunicationprocessandits
components
Beingabletoexplainintegratedmarketingcommunication

4 Beingabletoapplyadvertisingworks as a
marketingcommunication element

5 Beingabletoapply PR activities as a
marketingcommunication element

6 Beingabletoapplysalesdevelopmentactivities as a
marketingcommunication element

7 Beingabletoapplypersonalanddirectsellingactivities as a
marketingcommunication element

8 Beingabletodesign marketing communicationelementssuch
as brandmanagement, fairorganization, womm,
andsponsoring




10
21 |Course Content:
Course Content:
Week |Theoretical Practice
1 |Concept and features of marketing
communications
2 |Integratedmarketigcommunications
3 |Communication dimensions of product, brand
and package
4 |Communication dimensions of distribution
and price;
5 |Promotion mix and its management
6 |Advertising, public relations, publicity and
womm
7 |Personal selling andsales promotion
8 |Course review and Mid-term
9 |Direct marketing
10 |Sponsorship
11 |Cause-related marketing
12 |Marketing communication in crisis process
12 |Evhihitinne and trade chowe
Activites Number Duration (hour)|Total Work
Load (hour)
Theorelivaterials: | [14 3.00 42.00
Practicals/Labs 0 0.00 0.00
SeltNihb BMNG dfetafidHFS NUMBE |WEIGHT 3.00 15.00
Homeworks 4 10.00 40.00
BEcE 0 olfo U.00 U.00
Field Studies 0 0.00 0.00
BiWéFEQa ams 1 56500 15700 15700
Others 0 0.00 0.00
mﬁﬁr’)ﬁ of Term (Year) | earning Arﬁviﬁ;q e} 400 —oY oY
Total Work Load 127.00
EorarinattoPaeEHANExam to Success Grade 6(.00 4.23
ECTS Credit of the Course 4.00

Measurement and Evaluation Techniques Used in the

Case studies , Quiz

Course
24 |[ECTS/WORK LOAD TABLE
25 CONTRIBUTION OF LEARNING OUTCOMES TO PROGRAMME
QUALIFICATIONS
PQ1|PQ2 [PQ3 [PQ4|PQ5 |PQ6 |PQ7|PQ8|PQY |PQ1 |PQ11|PQ12 |PQ1 |PQ14 |PQ15 |PQ16
0 3

OK1 2 4 3 4 3 3 3 5 4 4 4 3 0 0 0 0
OK?2 4 5 4 5 4 4 4 5 4 4 3 3 0 0 0 0
OK3 5 5 4 5 5 4 4 5 5 4 5 3 0 0 0 0




OK4 5 |5 4 5 |5 |5 |5 5 3 0 0 0
OK5 4 |3 4 5 [5 [3 |4 3 3 0 0 0
OK6 4 |3 4 5 |4 |3 |4 3 3 0 0 0
OK7 5 |4 3 5 (4 [4 |4 3 2 0 0 0
OK8 4 |3 4 5 |5 |4 |4 4 2 0 0 0
LO: Learning Objectives PQ: Program Qualifications
Contrib | 1 very low 2 low 3 Medium 4 High 5 Very High
ution

Level:




