SOCIAL MEDIA MANAGEMENT

1 |Course Title: SOCIAL MEDIA MANAGEMENT

2 |Course Code: 1IYZ4110

3 |Type of Course: Compulsory

4 |Level of Course: First Cycle

5 |Year of Study: 4

6 |Semester: 8

7 |ECTS Credits Allocated: 3.00

8 |Theoretical (hour/week): 3.00

9 |Practice (hour/week): 0.00

10 |Laboratory (hour/week): 0

11 |Prerequisites: None

12 |Language: Turkish

13 [Mode of Delivery: Face to face

14 |Course Coordinator: Dog. Dr. FATIH GURSES

15 |Course Lecturers: Dr. Ogr. Uyesi Fatih GURSES

16 |Contact information of the Course  [Dr. Ogr. Uyesi Fatih GURSES

Coordinator: Inegdl Isletme Fakiiltesi, Yonetim Bilisim Sistemleri
fatihgurses@uludag.edu.tr
(0224) 294 26 95

17 |Website:

18 |Objective of the Course: The aim of the course is to examine the historical, theoretical and
conceptual dimensions of social media. In addition, the effects of
social media on individuals and society, as well as in the fields of
media, economy, communication and marketing will be examined.

19 [Contribution of the Course to Branding elements that will enable students to master digital

Professional Development: platforms and digital marketing campaign management, and the
creation of an interactive site, to enable them to learn the dynamics
and trends of mobile marketing.

20 [|Learning Outcomes:

1 To be able to explain the emergence, development and
basic concepts of social media

2 To be able to describe how social media is changing
consumer markets and marketing
To be able to comprehend social media elements
To be able to understand the use of different social media
tools in marketing and public relations

5 To provide students with research skills in the field of
social media
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21 |Course Content:
Course Content:
Week | Theoretical Practice

Introduction




Media from traditional to new

What is Digital Marketing?

media user

Understanding the new media and social

5 |Reputation management in social media and

Digital PR

6 |Social media content management and

analysis

7 |Crisis management in social media

8 |Digital Media Planning

9 |Digital Media Reporting

10 [Media Planning in Social Media

11 |Qualitative and Quantitative research
methods in Social Media

12 |Case Studies 1

13 |Case Studies 2

14 |Case Studies 3

22 |Textbooks, References and/or Other 1) Saruhan, Oguzhan, Sosyal Medya Canavari Olmak

Materials: Ister Misiniz ? , Mediacat Kitaplar,2018.
2)Yalcin, Funda Guleg, Kugik Isletmeler icin Sosyal
Medya, Abakiis Kitap, 2018.
23 |Assesment
1 1
Activites Number Duration (hour)|Total Work
Load (hour)

Thearetical 112 3200 4200
Llonao vy e nraioct fal/aYa)
Practicals/Labs 0 0.00 0.00
IQltlnll?lchf\rK;“and nranaration = = lfl\uu 000 000
Taoial 7 " IU o] 100 00 ) )
Homeworks 0 0.00 0.00
UTIUTOUUUTT UT TTTTTT \Ical) Lcalllllly MACUVILITO U i VAYAY
BIRIESE: Grade 0.00 0.00
Field Studies 0 0.00 0.00

wtaorion AN/~ ma e 1 2000 2000
Iheterm-exams T 25-00 26-06
Others 0 0.00 0.00
%‘gélrs%)(ﬁal}heslll dlu vVaiuallurm TELTTYguUEsS USEU T U TREIAalvVE LvValuatiurl 3000 3000
Total Work Load 112.00
Total work load/ 30 hr 3.07
ECTS Credit of the Course 3.00

25 CONTRIBUTION OF LEARNING OUTCOMES TO PROGRAMME
QUALIFICATIONS
PQ1|PQ2 |PQ3 |PQ4|PQS5 [PQ6 |PQ7|PQ8|PQ9 ng PQ11 |PQ12 ?F:Ql PQ14 |PQ15 [PQ16
OK1 2 2 1 1 2 3 4 5 4 3 4 0 0 0 0 0
OK?2 3 2 2 1 3 3 5 4 3 3 3 0 0 0 0 0
OK3 2 2 2 2 3 3 4 4 4 3 4 0 0 0 0 0
OK4 1 2 2 3 3 3 4 4 3 4 4 0 0 0 0 0




OK5 0o [2 3 3 |3 4 |14 |4 |4 |5 5 0 0 0 0
LO: Learning Objectives PQ: Program Qualifications
Contrib | 1 very low 2 low 3 Medium 4 High 5 Very High
ution

Level:




